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Patient positioning during cancer 
radiotherapy: Upright is alright

The concept of delivering radi-
ation therapy to cancer patients 
seated in an upright position is 
undergoing a major resurgence. 

Evidence is already highlighting 
that patients feel more comfortable 
seated upright and enjoy better 
communication with radio-
therapists during their care. In ad-
dition, there are indications of less 
internal organ movement, enabling 
more accurate treatment delivery. 
Manufacturers also point to upright 
systems taking up significantly less 
space by removing the need for a 
gantry (particularly evident in 
proton therapy) and being more 
cost-effective.

 Upright technology brings a new 
dimension to cancer treatment by 
keeping the radiation beam fixed 
and slowly rotating the patient 
through it while seated in an 
upright position.

Delegates to the recent ESTRO 
(European Society for Radio-
therapy and Oncology) trade event 
in Glasgow heard the advances – 
and challenges – in the field, while 
a satellite consortium meeting or-
ganised by upright systems manu-
facturer Leo Cancer Care also at-
tracted considerable interest with 
speakers and delegates from across 
the globe. 

While not a new technique, upright 
radiotherapy is enjoying a revival 
and becoming a hot topic. Dr Ye 
Zhang from PSI in Switzerland told 
the ESTRO session that the ‘poten-
tial for upright treatment is sig-
nificant’ in terms of reduced cost 
and clinical benefits. 

Meanwhile, Dr Lennart Volz from 
the Department of Biophysics at 
the GSI Helmholtz Centre for 
Heavy Ion Research in Germany 
noted that several industry vendors 
are developing cost-efficient 
upright imaging systems. But he 
warned: ‘While upright radio-

therapy has a lot of potential, many 
challenges remain. The most cru-
cial challenge is that we need more 
data and evidence to support the 
different decisions that have to be 
taken for upright radiotherapy.’

Reduced setup time, greater patient 
comfort 
Among the speakers was radiation 
therapist Sophie Boisbouvier of the 
Centre Léon Bérard (CLB) in Lyon, 
France. This academic institution 
dedicated to cancer care, research 
and education, has conducted re-
search with Leo Cancer Care’s 
equipment and recently an-
nounced it will install one of the 
company’s patient positioning sys-
tems to treat cancer patients. 

A CLB study has suggested that pa-
tients prefer the upright posture 
while receiving radiation therapy, 
that organs move less during the 
treatment and that setup time is re-
duced. Boisbouvier said: ‘Patients 
seem more comfortable and more 
satisfied in the upright position 
than the supine position.’ Leo 
Cancer Care CEO Stephen Towe 
said: ‘The centre has been in-
strumental in gathering the re-
search data that has really vali-

dated the use of upright therapy 
clinically.’ The ESTRO session also 
heard Thomas Bortfeld from Mass-
achusetts General Hospital discuss 
treatment concepts facilitated by 
upright radiotherapy, while Mark 
Pankuch from Northwestern Medi-
cine Proton Center in Chicago told 
how his centre has treated almost 
700 patients on an upright system.

510k clearance paves way for main-
stream success
Leo Cancer Care presented its 
upright technology, which has seen 
installations across several centres 
on both sides of the Atlantic. The 
underlying Marie concept – named 
after Nobel laureate and radiology 
pioneer Marie Curie – combines a 
CT scanner with an upright patient 
positioning system. Its positioning 
system recently gained 510k regu-
latory approval in the United States 
for clinical use, with a similar pro-
cess under way in Europe.

UW Health in Madison-Wisconsin 
and McLaren Health in Michigan 
have begun installing the system 
while in Europe, CLB is being fol-
lowed by the National Center for 
Oncological Hadrontherapy 
(CNAO) in Pavia, Italy, which will 

use the upright approach to deliver 
proton and carbon ion radiation 
therapy.

Medical physicist Thomas ‘Rock’ 
Mackie is co-founder and Board 
Chair of Leo Cancer Care, and par-
ticularly thrilled with the 510k ap-
proval. ‘I think upright is going to 
become mainstream,’ he said. 

Implementation in the NHS
In the UK, the charity Macmillan 
Cancer Support has announced a 
strategic investment of an undis-
closed amount in the company and 
hopes that the funding will also 
pave the way for the upright care 
option to become available 
through the NHS. 

Experts acknowledge there are still 
challenges with upright radio-
therapy solutions, there are ad-
vantages and potential benefits, 
but there is optimism and enthusi-
asm within the sector that such 
technology is destined to have a 
key role in cancer care in the not-
too-distant future. ■
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For generations, Aquasonic 100 has been the preferred transmission gel for 
equipment manufacturers and medical professionals alike.  From prenatal screening 
to advanced diagnostics, it stands alone as the choice for clear and consistent 
scanning.  Trust Aquasonic 100 to ensure you capture the images that matter most.

Request a 
sample:Trusted to Capture Every Image:  

It Has to be Aquasonic® 100
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EH@MEDICA is the only official trade fair newspaper for MEDICA 2025  – 
the leading international trade fair for the medical industry from 17 to 20 
November 2025 in Düsseldorf. EH@MEDICA informs professional visitors 
about innovations and product premieres, about exhibitor events and 
the trade fair itself. BE PART OF IT!

We are where the world of medicine meets!

Content:

• patient monitoring
• connected health
• disposables and consumables
• �company news and product 

launches
• �diagnostic systems and  

solutions
• 3D printing

• telehealth
• �IT solutions
• surgery 
• robotics
• mixed realities
• laboratory equipment 
• diagnostic tests
• artifical intelligence

Digital Media:

• E-paper
• Newsletter (2 editions)

• �Free for all trade fair visitors & 
distribution (30,000)

• �27,000 international, 12,000 
German

Profile

Booking deadline:	� October 17, 2025

Advertorial deadline: 	�� October 17, 2025

Advertising material  
deadline:	�� October 30, 2025

Publishing date:
E-paper:	 November 17, 2025

Newsletter 1:	 November 17, 2025

Newsletter 2:	 November 20, 2025

You want to launch innovative products and solutions, 
establish new partnerships, find distributors or OEMs? 
Then we are the right partner for you!

Book now and secure the best placements!
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1/1 A3� € 5,600

type area format� 266 x 374 mm
trimmed format*� 297 x 420 mm

*All trimmed formats have plus 3 mm trim per edge and/or 4 mm header trim.

1/2 vertical A4 � € 2,150

type area format� 104 x 297 mm

1/1 A4 � € 4,185

type area format� 210 x 297 mm

1/2 horizontal A4 � € 2,150

type area format� 210 x 148 mm

1/4 A4� € 1,225

type area format� 104 x 133 mm

Special format 1 � € 975

type area format� 104 x 70 mm

Special format 2� € 595

type area format� 50 x 70 mm
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Advertorials

Compact (max. 1/4 A3)� € 1,545
max. 300 words + 1 picture 

Standard (max. 1/2 A3)� € 2,550
max. 600 words + 1–2 pictures 

Premium (max. 1/1 A3)� € 4,695
max. 1200 words + 2 pictures

Spot on innovative products or looking for distributors?

Standard entry� € 360
Advertorial describing the product  
in max. 50 words + product picture  
+ company logo

Large entry� € 510
Advertorial describing the product  
in max. 100 words + product picture 
+ company logo 

Compact
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Reach healthcare professionals by placing your banner and text ad in our newsletter!

Frequency: First and last day of MEDICA

Content banner

Sponsored article

Header banner
Formats

International
(English)

Header banner 590 x 75 px (Desktop/Tablet) 
270 x 270 px (Mobile)

2,150,– €

Content banner 1,925,– €

Sponsored article

4,000 characters 
max. 1–3 images 
(min. width 1500 px) 

1 preview image (550 x 550 px)

2,035,– €

Product entry
4,000 characters 
max. product photo

595,– €

Event promotion
Event name, date/
duration, URL

495,– €

Supported file types:   image files: JPG, PNG or HTML 

Deadline of 
submitting material: 1 week prior to publication

Recipients: 27,000 (english) 12,000 (german)
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