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Profile

The newspaper European Hospital (EH), which is published quarterly, is 
the leading publication to provide up-to-date information and profound 
insights into the scientific and economic developments in European 
healthcare. 

European Hospital brings together visionaries and experts who are pas-
sionate about their common goal to enhance our quality of life and are 
willingly prepared to work in a highly regulated industry that impacts us 
all in this challenging times more than ever.

EUROPEAN HOSPITAL – The European forum for those in the busi-
ness of making healthcare work!

Target groups

Professionals and decision-makers from the European healthcare  
sector (mainly CEOs, medical directors, head physicians and IT  
specialists).

Our topics

•  Radiology
•  Laboratory
•  Pathology
•  Health IT
•  Surgery
•  Artificial intelligence
•  Women‘s Health

Frequency:	 3 issues 

European Hospital is available both in print and as an ebook, reaching 
over 30,000 subscribers.



The marketing mix for your advertising success! 3

LABBook

RADBook

European Hospital
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Technology applications 

Medical 3D printing: from niche to mainstream

From personalized medical 
guides and implants to advanced 
surgical planning solutions: 3D 
printing and visualization has 
grown considerably over the 
past years and is already making 
a significant impact in health-
care. AI, cloud, and virtual reality 
technologies show promise to 
further advance the number of 
applications. However, many 
hospitals find it challenging to 
implement these technologies 
into their established clinical 
workflows and structures. 

At the 3D Printing in Hospitals 
Forum in Leuven, Belgium, hosted 
by Materialise, we spoke with Koen 
Peters, Executive Vice President 
Medical, and Sebastian de Boodt, 
Business Line Director Medical 
Software, about the potential for 
growth and barriers that need to 
be overcome for more patients to 
benefit from this technology. 

Orthopaedics was the first medical 
specialty to utilize 3D printing at 
scale, starting with customized 
guides for knee implants, Peters re-

calls. ‘This was still a far cry from 
the personalized healthcare we 
know today – but the benefits were 
already obvious: Ultimately, every 
person is different, and the better a 
medical product fits their individ-
ual anatomy, the greater the 
chance of achieving a positive out-
come.’ It was already at this early 
stage that the importance of 3D 
visualisation software became ap-
parent, De Boodt adds: ‘Seeing 
how a personalized device fits 
within a patient, and planning the 
necessary cuts in advance can 
greatly contribute to shortening 
surgery times and reduce com-
plication rates.’ 

The rocky, but rewarding road to  
clinical implementation 
While personalized 3D technology 
saw its first applications in com-
plex cases, it has now become 
common, especially in orthopaedic 
and cranio-maxillofacial procedur-
es. The improving accessibility of 
the software has been a key con-
tributor to this development, Peters 
says. ‘With a growing awareness 
about the benefits of this kind of 
personalized approach, many in-
stitutions have started adopting the 
technology.’ Since the advent of the 
technology, Materialise has devel-
oped around 600,000 patient spe-
cific guides and implants, the ex-
pert estimates. Including cases 
where patient scans were analyzed 
with its software, this number rises 
to about 10 million. 

As became clear during the 3D 
printing forum’s presentations 
however, implementation is not al-
ways straightforward. ‘One major 
challenge is finding the right staff,’ 
explained De Boodt: ‘An important 
starting point is having an engineer 
with good medical knowledge or 

at least medical affinity. Close col-
laboration between these fields is 
essential to make sure that the 
technology fits within the estab-
lished clinical workflows and struc-
tures.’ Quality management is an-
other important aspect, he adds: 
‘3D printing effectively means that 
the hospital is creating medical de-
vices, and this needs to be done in 
a way that is safe and in com-
pliance with medical regulations.’ 

Last, but not least, successful im-
plementation of the technology 
hinges on integration into funding 
and reimbursement structures, the 
experts point out. For one, estab-
lishing a 3D printing lab can be a 
significant investment, De Boodt 
points out. ‘Often, this is achieved 
using research grants and seed 
funding. However, after this initial 
period, hospitals are usually ex-
pected to cover for the running 
costs themselves. ‘The added value 
is in many ways very obvious, but 
it does not always translate in how 
hospitals manage their billing,’ 
Peters says. While it may be simple 
to submit a CT scan into the system 
for reimbursement, this option is 
often absent for procedures invol-
ving 3D printing. ‘I think this is a 
bit of a missed opportunity.’ There-
fore, departments utilizing the 
technology should make sure to 
raise awareness about how it pro-
vides cost savings and find ways to 
integrate it into established re-
imbursement structures. 

Beyond printing: advancing  
personalization with AI and VR 
Looking ahead, Peters sees ar-
tificial intelligence as a key tech-
nology to complement and ad-
vance 3D printing and planning: 
‘AI will certainly accelerate the 
process of creating personalized 
solutions for patients,’ he predicts. 
It enables automation of certain 
steps during the planning phase, 
which lowers the learning curve 
for new users and streamlines the 
finalization of designs, reducing 
both manual work and costs. ‘AI 
addresses some of the greatest 
challenges in personalization,’ De 
Boodt says. ‘Certain applications, 
which were just not viable before – 
due to time constraints, design 
limitations or financial aspects – 
suddenly become realistic options.’ 
This in turn increases the appeal of 
3D technology within a hospital’s 
business structure, potentially serv-
ing as a catalyst, the expert argues. 

He also sees great promise in vir-
tual and augmented reality (VR/
AR) technologies, although their 
time has not come quite yet: ‘There 
is a lot of innovation happening at 

the time, but actual usage in the 
clinical practice is still relatively li-
mited, mainly due to hardware 
limitations. The true value of this 
technology will become apparent 
once we find technically realistic 
applications as navigation tools 
during procedures.’ 

Despite the many people who al-
ready benefitted from the use of 
3D technology, Peters sees a 
wealth of yet-untapped potential: 
‘There are so many more people 
that would be better off with a per-
sonalized approach,’ Peters ex-
plains. ‘As we have seen during the 
presentations, many patients who 
were treated with conventional 
methods could have a fundament-
ally different life. And of course, 
we hope to play a major role in 
that development, like we have 
been doing over the past few dec-
ades. We really want to be at the 
forefront of that innovation that 
will drive that acceptance towards 
the future.’ ■

Article: Wolfgang Behrends

Cranio-maxillofacial plates have been among the first medical implants to benefit from 3D printing technology at scale. 
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Koen Peters is Executive Vice Presi-
dent Medical at Materialise and a 
member of the company’s Executive 
Committee. Since January 2025, he 
has overseen global Operations, 
R&D, Sales, and Marketing for the 
Medical Unit, focusing on sustain-
able growth and performance. An 
alumnus and external PhD researcher 
at Tilburg University, Koen is a re-
markable data scientist. 

Koen Peters 

Next Step Teleradiologie

Auf dem Weg zur Telemedizin-
plattform der Zukunft!

Seit Jahren ist die Teleradiologie ein fester 
Bestandteil der digitalen Gesundheitsversorgung. 
Doch wir sehen mehr: Das Potenzial für eine 
skalierbare, förderfähige Telemedizinplattform, 
die sektorenübergreifend funktioniert und 
zukunftssicher aufgestellt ist.

Tel. +49 6221 1807 910
sales@nexus-chili.com
www.nexus-chili.com

NEXUS / CHILI GmbH
Friedrich-Ebert-Str. 2
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We report on radiology, laboratory and pathology in each issue.  
In addition, there is always another focus topic.

Issue Publishing Date Booking & 
Editorial deadline

Advertising material  
deadline

Focus topics Fair &  congresses

1-2026 17.02.26 23.01.26 30.01.26 Health IT & Radiology
including EH@ECR

HIMSS ECR DMEA ECCMID, 
ICLM, ICLMCR , LABS Expo

2-2026 02.06.26 08.05.26 13.05.26 Surgery & Women‘s Health AACC, EuroMedLab, ADLM, 
ESC, EUROSON, RÖKO, ESP, 
Automa

3-2026 03.11.26 12.10.26 16.10.26 Artificial intelligence (AI) MEDICA, RSNA, WFUMB, 
Euroson, Digital Pathology 
& AI Congress: Europe, 
Automa, RKR



Prices & formats� 5

1/1 A3� 7.900,– €
type area format� 266 x 374 mm
trimmed format*� 297 x 420 mm

All trimmed formats have plus 3 mm trim per edge and/or 4 mm header trim.

1/2 vertical A4 � 2.490,– €
type area format� 104 x 297 mm

1/2 A3 � 3.900,– €
type area format� 266 x 186 mm

1/1 A4 � 4.500,– €
type area format� 210 x 297 mm

1/3 A3 � 2.490,– €
type area format� 266 x 124 mm

1/2 horizontal A4 � 2.490,– €
type area format� 210 x 148 mm

1/4 A4� 1.290,– €
type area format� 104 x 133 mm
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Premium Multimedia Packages – Overview

1. Premium Sponsored Article Package
Services:
• Publication of a sponsored article in the European Hospital magazine 

(A3 format)
• Additional publication of the sponsored article on the website 

healthcare-in-europe.com (English version)
• Sponsored article included in the English newsletter of healthcare-in-europe
Package price: €10,900

2. Combo Off er
Services:
• 2 x half A3 page sponsored articles in the European Hospital magazine
• 1 x sponsored article on the healthcare in europe website 
Package price: €9,900 

3. Annual Off er: 3 for 2
Services:
• 3 insertions in the European Hospital magazine
• Pay for only 2 insertions, the third is free
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